
Household Food Waste Reduction

PlanningStage 1

Objectives: What are the objectives of the 
intervention?

Audience and behaviours: Who is the target 
audience and what action do you want the 
audience to perform?

Resources: What are the resources available to 
plan, implement and evaluate the intervention?

Communication plan: 

> What message frames will resonate well with the
target audience?

 > How can the messages be simplified and amplified?

> What communication methods will be used to
reach the target audience?

> Who are the stakeholders / delivery partners and
how to get all partners and channels to deliver
messages consistently?

Activities: What is the most impactful and relevant 
intervention? 

Ethics and approvals: What procedures need 
to be followed to ensure ethics and approvals are 
addressed?

Timing: What is the duration of, and the best time 
to implement, the intervention? 

Evaluation: What indicators will be used to 
evaluate the impact of the intervention?

Food Waste costs the 
Australian economy 
$36.6 billion every year.

The annual cost of wasting food in 
Australian households is $19 billion, 
accounting for more than half the 
amount wasted from farm to fork.

Reducing the amount of food 
waste from households means 
targeting areas where the biggest 
impacts can be made:

> targeting behaviours most linked
to less waste (e.g. preparing the
right amount of food)

> focusing on the food categories
wasted most often (e.g.  meat, or
fresh vegetables)

> supporting high waste consumer
groups (e.g. families with
children living at home)

For those working to reduce 
household food waste, the Toolkit 
provides research-based guidance 
on developing strategies and 
implementing interventions to 
reduce household food waste in 
Australia. The toolkit identifies 
issues to be considered and 
suggests steps required to 
implement impactful household 
food waste reduction interventions. 

The detailed Toolkit “Household 
food waste reduction toolkit: A 
step-by-step guide to delivering 
interventions in Australia” can be 
found in the publication section of 
the Fight Food Waste Cooperative 
Research Centre website.

Toolkit
Summary of the
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https://fightfoodwastecrc.com.au/wp-content/uploads/2023/03/Practitioners-Toolkit-Final.pdf


Summary of the Household food waste reduction toolkit  

Develop and test data 
collection tools

ImplementationStage 2

Develop and test 
communication content

Implement the intervention

Make adjustments 
based on feedback from 
monitoring, such as sending 
reminders to individuals in 
target audience who lack 
engagement

Obtain baseline data about 
current food provisioning 
behaviours in target 
audience

Communicate using 
methods that can best reach 
your target audience

Continue to monitor 
engagement in target 
audience
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Summary of the Household food waste reduction toolkit  

Undertaking an evaluation of 
the intervention is considered 
best practice

Evaluation and feedbackStage 3

Evaluation can be done using 
surveys, electronic diaries, bin 
audits, interviews, focus groups 
or observations

Consider advantages, 
disadvantages and assumptions 
when choosing the evaluation 
approach and interpreting data 
gathered from it

Sharing results from the 
evaluation is encouraged as it 
allows others to improve the 
impact from their interventions  

Evaluation will focus on the 
objective/s of the intervention

 > specific food provisioning 
behaviour(s) or 

 > amount of waste for a specific 
food product or 

 > total amount of food waste from 
the household or 

 > level of awareness in the 
household after the intervention

To estimate the  
actual amount of  
food wasted use  
the following adjustment 
factors: Surveys x 1.7,  
Electronic diaries x 1.2,  
Bin audits x 1.9
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Fresh 
vegetables/
fresh herbs

Food categories to be prioritised 
(top 5 out of 13 based on $ value) 

Meat and 
seafood Meals

Store food in 
fridge/freezer

6

Purchase right amount 
of food

4

Prepare right amount 
of food

1

Eat oldest  
food items first

5

Keep some flexibility  
when planning meals

2

Eat leftover food3

Start with smaller 
servings of food

7

Over providers Under planners Considerate planners

Who > Mostly young couples (below
45 years), with young children
living at home

> Mostly middle aged (35 – 64
years) single or couple, no
young children living at home

> Mostly older couples (55 years
or more), no young children
living at home

Context > Managing busy schedules
(often with both working), and
multiple food preferences

> Often eat out

> Lack of interest in food
provisioning

> The least likely to plan food
shopping and cooking

> Generally current behaviours
support reducing food waste

Attitude to 
changing 
behaviours

> Moderately motivated
> Feels it requires effort

> Least motivated
> Feel not much effort required

> Most motivated
> Feel not much effort required

Behaviours 
to 
encourage

> Keep some flexibility when
planning meals

> Purchase right amount of food
> Prepare right amount of food
> Eat leftovers

> Purchase right amount of food
> Prepare right amount of food

> Provide support for
continuation of current
behaviours

> Encourage them to become
mentors for Over providers
and Under planners

Households to target

Evidence for designing interventions

Behaviours to be prioritised 
(based on synthesis of 40 behaviours)

31 2

Condiments,  
dried herbs, spices, 
spreads, oils

4
Bread, bakery, 
confectionery 
and snacks

5

Message frames that are most effective

Save money 
($ or %) by 

reducing food 
waste

Avoid throwing 
money in the bin 
by reducing food 

waste

Save water, land 
and other scarce 
resources used in 

producing the food 
which is wasted

$
$
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